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Illustrations are artist’s concept. See sales representative for details. Prices and specifications are subject to change. E.&O.E. 2018. f
*www.waterfrontoronto.ca/nbe/portal/waterfront/Home/waterfronthome/our-vision/innovation **2016 Deloitte Global Mobile Consumer Survey m E “ kes
***Based on a 3GB movie downloaded with a wired Ethernet connection, assuming optimal network conditions and compatible modem. L




